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FAUSA
Who We Are
FAUSA is a non-partisan, not-for-profit, nation-wide network of repatriated Americans. A 501(c)(4) organization, FAUSA is associated with FAWCO, the Federation of American Women’s Clubs Overseas. As the largest international network of independent associations of private American citizens outside the US, FAWCO represents 77 member organizations in 38 countries with membership totaling nearly 18,000.  Repatriating members of the FAWCO clubs are encouraged to join FAUSA.
How to Reach Us with Your Message
FAUSA offers several options to reach our members throughout the country.
· FAUSA Website 
· FAUSA Quarterly Magazine 
· Directory
Our Website: www.fausa.org
· 359 Total Home Page Views during the month of March
· Extremely targeted readership—Repatriating Americans, the majority of whom are highly educated, high-income individuals and families in search of homes, products, and services.

FAUSA Quarterly Magazine
· Published four times per year
· Twelve to sixteen pages, 8 ½” by 11” format.
· Circulation: Distributed to FAUSA membership via mail and the FAWCO officers and club representatives via email.
· On FAUSA Website for 2 years
Directory
· Printed List of members’ contact information
· Printed once yearly in the Spring
· Circulation: Distributed to FAUSA membership via mail.
· 5 ½” by 8” booklet format
Advertising Packages
	Gold Advertising Package
	

	Logo link on Homepage
with 50 word description
and
Full page back cover of 
FAUSA Quarterly
	$500 per quarter or
	$1500 per year
Represents a 25% discount.

	Silver Advertising Package
	

	Logo link on homepage
With 50 word description
or
Full page back cover of
FAUSA Quarterly
	$300 per quarter or
	$900 per year
Represents a 25% discount.

	Bronze Advertising Package
	

	Half page advertisement in FAUSA Quarterly
	$200 per issue
	$600 per year
Represents a 25% discount.

	Directory Advertiser
	
	

	Full back cover
	$500
	



Information
FAUSA reserves the right to edit for length and reject inappropriate content. Graphics will be incorporated to the best of our ability. Ads will appear as B&W in the print version but color can be accommodated in the on-line version of the Quarterly and the website.
Inquiries:
president@fausa.org
or
editor@fausa.org
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